IS THE CITY A DEATH TRAP?
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Antarctic sea ice extent
(108 km?; rel. to 1991-2023 mean)

b Global sea ice extent
(108 km?; rel. to 1991-2023 mean)
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North Atlantic ocean sea surface temp.
anomaly (°C; rel. to 1991-2023 mean)

d World ocean sea surface temp. anomaly
(°C; rel. to 1991-2023 mean; 60S-60N)

World surface temp.
(°C; 2 m height; rel. to 1850-1900 mean)
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The 2023 state of the climate report: Entering uncharted territory
BioScience,2023,0,1-10
https://doi.org/10.1093/biosci/biad 080
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“We can create the cities
we need only if we focus
on ending inequality
and invigorating
livelihoods."

ANI DASGUPTA
President & CEQ
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LOW Income Today

HIGH Income Growth Relative to
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“The climate is  common good, belonging to all and meant for all * - Pope Francis

ISTHIS BOOK A DEATH TRAP?
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THE
ZERO-DISTANCE

CHALLENGE

We are building a
A Zero-Trust Society...
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COMMUNITY REGENERATION

local maximize
investment _ outside
investment

How do we circulate money within
the local economy for as long as
possible before paying it out ?

MANY

PATHS to REGENERATION

[ Creating Community Value (Jobs to be Done)
[ Asset Based Community Development (ABCD)
0 Community Wealth-building

local circulation

. (1 Worksharing
community value .. O Base of the Pyramid + Green Leap
 Value Ideation minimize O Mission-based
. - Value Creation extraction O Resilient Cities
re-investment | alie Manceting Q Complete Communities
- Value L,-Ce,,s,-”,/,g 4 City as Commons
- Value Sharing 0 Community as a Platform

[ Ecosystematic
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................. COMMUNITY-BASED REGENERATION

How do we create community value?

FINDING COMMON GROUND
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COMMUNITY “NEEDS" VIEWED AS AN ECOSYSTEM

UNEMPLOYMENT TRUANCY

BROKEN SLUM
FAMILIES HOUSING

GRAFFITI

GANGS/
MAFIA

CRIME

Theft
Larceny
Drugs
Extortion
Violence

Human Trafficking MENTAL
HEALTH

ILLITERACY

ABUSE

WELFARE

SANITATION

DROPOUTS

adapted from: John Kretzmann and John McKnight
Building Communities from the Inside Out: A Path Toward Finding and Mobilizing a Community’s Assets (1993)

COMMUNITY “ASSETS" VIEWED AS AN ECOSYSTEM

BUSINESSES SCHOOLS

‘ LOCALINSTITUTIONS
CHURCHES LOCALASSOCIATIONS CLUBS
PARKS
LIBRARY
INCOME ARTISTS

INDIVIDUAL
TALENTS + GIFTS
YOUTH
FRINGE
' ELDERS

CULTURAL GROUPS

PUBLIC INSTITUTIONS
HOSPITALS

Universities / Government Agencies
Community Centers

adapted from: John Kretzmann and John McKnight
Building Communities from the Inside Out: A Path Toward Finding and Mobilizing a Community’s Assets (1993)



FINANCE
/" DEFINANCIALIZATION %

change structure, strategy, business models,
and products and services

 BUSINESS.
DEMARKETING

change structure, strategy, business models,
and products and services

CULTURE
DECOLONIZATION

change ideologies and mindsets

COMMON

GOOD

4
INDIVIDUAL

DO YOU STILL HAVE

DEMOCRACY? W
DEGROWTH DECONSUMERIZATION

P change behavior and activities

Regenerating the City

change policies and laws
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